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I. INTRODUCTION
Unemployment is one of the most dangerous problems in all least developed and developing countries. Bangladesh is one of them. Entrepreneurship activity is seen as one of the tools to solve unemployment problem. It is defined that entrepreneurship consists of beginning and management of a company (Zeithaml et al, 1987) . Entrepreneurship is a highly creative activity encouraged by government policy, social acceptance, creativity and innovation, economic growth, business education, family background and some other psychological factors. Furthermore the family business background shapes the attitudes and willingness of people to start new businesses. It is found that the starting of a new business is a predictor of entrepreneurship activity in all economies (Ayodele, 2013) . Family business background provides people a comparative advantage in starting a new venture (Chang et al., 2009) . Individuals' attitudes are determined with preceding experience (Krueger 1993) . Additionally education is affecting attitudes, norms, perceptions and behavior which may be responsible factors in picking up the decision of becoming entrepreneurs. Previous researchers indicated that entrepreneurship education could improve an individual's selfefficacy (Wilson et al 2007) .
The paper begins with a review of factors which are supposed to affect entrepreneurial development. Then, it will describe study methodology. The paper will then present empirical results and the analysis based on the results. The paper will conclude with major findings and a number of recommendations.
II. LITERATURE REVIEW
Entrepreneurship is supposed to be a function of various factors: government support, economical condition, social acceptance, family background, education, psychological factors e.g. locus of control, desire for independence, risk taking propensity, proactive personality. A variety of studies have been brought forth findings about the aforementioned factors separately. As this paper is concerned with locus of control, need for achievement, risk taking propensity, proactive personality and business education, the discussion made below belongs to these factors only.
Locus of control is one of the most studied psychological traits in entrepreneurship researches. An individual having internal locus of control get influenced in becoming an entrepreneur. Rotter (1966) defined that "locus of control refers to a generalized belief that a person can or cannot control his or her own destiny". An individual having external locus of control believes that his/her behaviors are under influence of outside forces (Rotter 1990 ). There is a positive relationship between internal locus of control and entrepreneurship intention (Perry 1990 ). Brockhaus and Horowitz (1986) found that entrepreneurs have an internal locus of control orientation more than externals. It is also supported that an internal locus of control has been one of the psychological characteristics to the development of entrepreneurship (Kaufmann and Walsh 1995) .
According to Robbins (2003) , moderate risk taking propensity has a positive influence on becoming entrepreneurs. Brockhaus (1980) identified that risk taking propensity affects on becoming entrepreneurs. Robbins (2003) defined that need for achievement is a drive to achieve in relation to a set of standards and to strive to succeed. It is revealed that need for achievement is strongly influenced by the entrepreneurship intention (Duygulu, 2008) . Littunen (2000) suggested that individuals who have need for achievement demonstrate a high performance in challenging tasks and there is a possibility to become an entrepreneur. Bateman and Grant (1993) revealed that proactive personality is measured as a personal character on the way to behave and take action to influence a situation. They also concluded that proactive personality helps an individual to find out opportunities which is helpful to become an entrepreneur. Brief and Aldag (1981) found that proactive personality plays an influencing role in starting a business. Zeithaml and Zeithaml (1984) also revealed that proactive personality is a strategy of managing new venture.
N. Krueger (1993) suggested that family business background is an important factor in a start-up to entrepreneurship. There is a significant relationship between family business background and entrepreneurial intention in university level students (M. Z. Zahariah et al, 2010) . Carr and Sequeira (2007) found that family business background has influence on intentions to become entrepreneur. Entrepreneurial education is that entrepreneurship characteristics, attitudes and skills can be developed. Business education is helping to create a new product or service of existing business or to start a new business (Hanesmark, 1998) .
III. OBJECTIVES OF THE STUDY
From the review of literature on entrepreneurial development, identifying gaps in the existing knowledge, the study formulates the study-objectives. a) Identification of the most responsible factors of influence on picking up entrepreneurship decision by entrepreneurial affinity among small scale live (already active) entrepreneurs and potential entrepreneurs of university level students.
b) Building a model to explore as to how the responsible factors of influence on picking up entrepreneurship decision by entrepreneurial affinity among small scale live entrepreneurs and potential entrepreneurs of university level students.
c) The final objective of the study is to analyze the responsible factors of influence on picking up entrepreneurship decision by entrepreneurial affinity among small scale live entrepreneurs and potential entrepreneurs of university level students. 
IV. METHODOLOGY
This study was carried out through a survey method; Questionnaire as the main instrument which was designed on the basis of objectives and hypotheses. The questionnaire consisted of two parts. Part I consisted of the demographic information and Part II consisted of the responsible factors of influence on picking up entrepreneurship decision by entrepreneurial affinity among small scale live entrepreneurs and potential entrepreneurs of the university level students. A five point scale from strongly disagree (1) to strongly agree (5) was adopted to identify the influential factors of picking up entrepreneurship decision. H 5b : Entrepreneurship education\ training has a positive influence on picking up entrepreneurship decision by entrepreneurial affinity of potential entrepreneurs of university level students.
H 6a :
Family business background has a positive influence on picking up entrepreneurship decision by entrepreneurial affinity of small scale live entrepreneurs.
H 6b :
Family business background has a positive influence on picking up entrepreneurship decision by entrepreneurial affinity of potential entrepreneurs of university level students.
Sampling Technique: Due to the scarcity of time at the disposal of the researcher, this study was confined to 300 samples of small-scale live entrepreneurs of Bangladesh. The survey conducted from June to October, 2014. Different types of enterprises, which were formed during 2(two) years and more, were included in this study. Types of businesses were food stored, clothing stores, book stores, drugstores, hotels, beauty shops, electronics and hardware etc.
Random sampling method was also used to select the potential entrepreneur of university level students. A total 300 questionnaires were distributed to students (potential entrepreneurs) of 15 major universities of Bangladesh i.e. World University Bangladesh, University of Liberal Arts of Bangladesh, Stamford University Bangladesh, BRAC University, ASA University Bangladesh, East West University, Dhaka University; Institute of Business Administration(IBA), Daffodil International University, International Islamic University of Chittagong, North South University, Northern University Bangladesh, South East University, State University of Bangladesh, United International University, University of Dhaka. Among 300; 280 copies of questionnaire were received back, 19 were incomplete and 20 were not received.
Data analysis:
In order to fulfill the objectives of this study the data have been analyzed by using the statistical package SPSS version -20(IBM) as well as the following statistical tools has been applied to analyze the data: Table-I shows the internal reliability, internal reliability of the instrument was checked by using Cronbach's alpha. The results of Cronbach alpha were 0.777 (small scale live entrepreneurs) and 0.714 (potential entrepreneurs of university level students) which were above the standard presented by (Nunnally, 1978 ) that was 0.70. Therefore, this is proved that the instrument used in this study had strong internal reliability and it could be used with confidence for the application for further statistical analysis and interpretation. (259) were male and rest 41 were female. The mean score of the respondents' gender is 1.14 and standard deviation is 0.344. Table presents the age distribution of the respondents. Among 300 respondents; 152 respondents' age range were 25-35years, next highest 132 respondents were in the range of age 18-14 years and age range from 36 years to 45 years, number of respondents is 16. So majority of the respondents belonged to young age group. The mean score of the respondents' age is 1.61 and standard deviation is 0.587. Table visibly presents the educational ability of the respondents which implies among 300 respondents; 204 respondents completed only SSC, 69 respondents were Graduate, 22 completed HSC and only 5 were post graduate degree holder. The mean score of the respondents' educational qualification is 1.58 and standard deviation is 0.898. Table shows the marital status of the respondents. Among all of the respondents; most of the respondents (193) of this study were married and rests 107 were unmarried respondents. The mean score of the respondents' marital status is 1.64 and standard deviation is 0.480. A total number of 126 respondents having 2 to 4 years experiences, 88 respondents having 5-6 years experiencce,7-8 years experience having by 29 respondents, 22 respondents having 9 years to 10 years experience and 35 respondents having above 10 years business experience. The mean score of the respondents' business experience is 2.17 and standard deviation is 1.355. (220) were male and rest 41 were female. The mean score of the respondents' gender is 1.16(standard deviation is 0.365). Table also presents the age distribution of the respondents. Among 261 respondents 174 respondents' age range were 18-24 years, and 87 respondents were in the range of age 25-35. The mean score of the respondents' age is 1.34 (standard deviation is 0.483). The above table shows the educational ability of the respondents. Among 261 respondents, 205 respondents were in graduate level and 56 respondents were post graduate level. The mean score of the respondents' educational qualification is 1.43 (standard deviation is 0.823). Table shows marital status of the respondents. Among all of the respondents, most of the respondents (228) of this study were married and rests 33 respondents were unmarried. The mean score of the respondents' marital status is 1.13 (standard deviation is 0.333). A total number of 149 respondents having no experiences, 89 respondents having 1-3 years experiencce, 4-5 years experience having by 20 respondents and only 3 respondents having 5 years to 6 years experience. The mean score of the respondents' business experience is 1.52 (standard deviation is 0.694). ANOVA (small scale live entrepreneurs and potential entrepreneurs of university level students) splits the total variance into explained variance (between groups) and unexplained variance (within groups), the variance is defined as Var(x) = sum of squares(x) / degrees of freedom(x). The F-value, which is the critical test value that is needed for the ANOVA is defined as F = Varb / Varw . The above table III (A) shows that in the case of locus of control, the value of between groups is 1410.241, the value of within groups is 4861.289 and value of F-test is 3.046. The P value of locus of control is 0.000 (p < 0.001) which implies that the null hypothesis is rejected and alternative hypothesis is accepted; In the case of risk taking propensity, the value of between groups is 1042.243, the value of within groups is 5531.394 and value of F-test is 1.978. The P value of risk taking propensity is 0.000 (P < 0.01) which implies that the null hypothesis is rejected and alternative hypothesis is accepted; In the case of risk taking propensity, the value of between groups is 1042.243, the value of within groups is 5531.394 and value of F-test is 1.978. The P value of risk taking propensity is 0.004(P < 0.01) which implies that the null hypothesis is rejected and alternative hypothesis is accepted; In the case of need for achievement, the value of between groups is 1769.269, the value of within groups is 5369.568 and value of F-test is 3.460. The P value of need for achievement is 0.000(P < 0.01) which implies that the null hypothesis is rejected and alternative hypothesis is accepted; In the case of need for achievement, the value of between groups is 1769.269, the value of within groups is 5369.568 and value of F-test is 3.460. The P value of need for achievement is 0.000(P < 0.01) which implies that the null hypothesis is rejected and alternative hypothesis is accepted; In the case of proactive personality, the value of between groups is 1640.822, the value of within groups is 6316.574and value of F-test is 2.728. The P value of proactive personality is 0.000(P < 0.01) which implies that the null hypothesis is rejected and alternative hypothesis is accepted; In the case of entrepreneurship education program, the value of between groups is 1543.405, the value of within groups is 3353.165 and value of F-test is 4.833. The P value of entrepreneurship education program is 0.000(P < 0.01) which implies that the null hypothesis is rejected and alternative hypothesis is accepted; In the case of family business background, the value of between groups is 171.043, the value of within groups is 377.943and value of F-test is 4.752. The P value of family business background is 0.000(P < 0.01) which implies that the null hypothesis is rejected and alternative hypothesis is accepted; So, all the null hypotheses are rejected which implies the independent variable has positive influence on the dependent variable. The above table III (B) shows that in the case of locus of control, the value of between groups is 1169.698, the value of within groups is 4019.267 and value of F-test is 4.753. The P value of locus of control is 0.000 (p < 0.001) which implies that the null hypothesis is rejected and alternative hypothesis is accepted; In the case of risk taking propensity, the value of between groups is 735.987, the value of within groups is 4822.771 and value of F-test is 2.493. The P value of risk taking propensity is 0.002 (P < 0.01) which implies that the null hypothesis is rejected and alternative hypothesis is accepted; In the case of need for achievement, the value of between groups is 1451.462, the value of within groups is 4836.431and value of F-test is 4.902. The P value of need for achievement is 0.000(P < 0.01) which implies that the null hypothesis is rejected and alternative hypothesis is accepted; In the case of need for achievement, the value of between groups is 1769.269, the value of within groups is 5369.568 and value of F-test is 3.460. The P value of need for achievement is 0.000(P < 0.01) which implies that the null hypothesis is rejected and alternative hypothesis is accepted; In the case of proactive personality, the value of between groups is 1472.204, the value of within groups is 5418.884 and value of F-test is 4.437. The P value of proactive personality is 0.000(P < 0.01) which implies that the null hypothesis is rejected and alternative hypothesis is accepted; In the case of entrepreneurship education program, the value of between groups is 512.499, the value of within groups is 2204.520 and value of F-test is 3.797. The P value of entrepreneurship education program is 0.000(P < 0.01) which implies that the null hypothesis is rejected and alternative hypothesis is accepted. So, all the null hypotheses are rejected which implies the independent variable has positive influence on the dependent variable.
Descriptive statistics (Mean and Standard deviation):

Hypothesis Testing:
TABLE-III (B)
ONE -WAY ANOVA (POTENTIAL ENTREPRENEURS OF UNIVERSITY LEVEL STUDENTS)
Sum of Squares
In the case of family business background, the value of between groups is 8.619, the value of within groups is 116.469 and value of F-test is 1.209. The P value of family business background is 0. 265 (P > 0.01 and 0.05) which implies that the alternative hypothesis is rejected and null hypothesis is accepted. So, the null hypothesis are accepted which implies the independent variable has no positive influence on the dependent variable.
TABLE-IV
RESULTS OF SUMMARY OF HYPOTHESES
Hypotheses
Result H1a:
Locus of control has a positive influence on picking up entrepreneurship decision by entrepreneurial affinity of small scale live entrepreneurs.
Strongly Supported
H1b:
Locus of control has a positive influence on picking up entrepreneurship decision by entrepreneurial affinity of potential entrepreneurs of university level students.
Strongly Supported
H2a:
Risk taking propensity has a positive influence on picking up entrepreneurship decision by entrepreneurial affinity of small scale live entrepreneurs.
Strongly Supported
H2b:
Risk taking propensity has a positive influence on picking up entrepreneurship decision by entrepreneurial affinity of potential entrepreneurs of university level students.
Strongly Supported
H3a:
Need for achievement has a positive influence on picking up entrepreneurship decision by entrepreneurial affinity of small scale live entrepreneurs.
Strongly Supported
H3b:
Need for achievement has a positive influence on picking up entrepreneurship decision by entrepreneurial affinity of potential entrepreneurs of university level students.
Strongly Supported
H4a:
Proactive personality has a positive influence on picking up entrepreneurship decision by entrepreneurial affinity of small scale live entrepreneurs.
Strongly Supported
H4b:
Proactive personality has a positive influence on picking up entrepreneurship decision by entrepreneurial affinity of potential entrepreneurs of university level students.
Strongly Supported
H5a:
Entrepreneurship education\training has a positive influence on picking up entrepreneurship decision by entrepreneurial affinity of small scale live entrepreneurs.
Strongly Supported
H5b:
Entrepreneurship education\training has a positive influence on picking up entrepreneurship decision by entrepreneurial affinity of potential entrepreneurs of university level students.
Strongly Supported
H6a:
Strongly Supported
H6b:
Family business background has a positive influence on picking up entrepreneurship decision by entrepreneurial affinity of potential entrepreneurs of university level students. The analysis of the results indicate that there is a significant positive correlation between entrepreneurial affinity and locus of control (r = 0.390 ** , p<0.01); entrepreneurial affinity and risk taking propensity (r=0.272 ** , p<0.01); entrepreneurial affinity and need for achievement (r=0.400 ** , p<0.01); entrepreneurial affinity and proactive propensity (r=0.368 ** , p<0.01); entrepreneurial affinity and entrepreneurship education (r=0.357 ** , p<0.01) of potential entrepreneurs of university level students. There is a negative correlation between entrepreneurial affinity and family business background (r = -0.106, p>0.05) of potential entrepreneurs of university level students.
Rejected
Correlation
This study is found that (r = 0. 225, p<0.01 and r = 0.390, p<0.01) which implies there is a statistical significant positive correlation between locus of control and entrepreneurial affinity in the case of both small scale live entrepreneurs and potential entrepreneurs of university level students. Similarly, Neill (2006) found that an individual with internal locus of control tends to be entrepreneur and they are enthusiastic and willing to explore their talents as well as any opportunity. Gartner (1990) supported that an individual with internal locus of control will be more independent, self confident, realize an ideal, control events and good in decision making which support to be entrepreneur. There is a statistical significant positive correlation between entrepreneurial affinity and risk taking propensity( r = 0.272 ** , p<0.01 and ( r = 0.272 ** , p<0.01) in the case of both small scale live entrepreneurs and potential entrepreneurs of university level students. Amit, Glosten and Muller (1993) strongly supported that entrepreneurs as a group have a above-average propensity to taking risks. There is a statistical significant positive correlation between entrepreneurial affinity and need for achievement (r = 0.236 ** , p<0.01 and (r = 0.400 ** , p<0.01) in the case of both small scale live entrepreneurs and potential entrepreneurs of university level students. The strongest association was found between entrepreneurial intentions and the proactive personality scale (Fama, 1980) which have been shown in this study (r = 0.368 ** , p<0.01 and r = 0.368 ** , p<0.01) in the case of both small scale live entrepreneurs and potential entrepreneurs of university level students. Crant (1993) found that the proactive personality and vocational training have also influence of creating entrepreneurship. Participation in entrepreneurship education has been associated with the increasing interest towards choosing entrepreneurship as a viable career option. It is found that (r = 0.205, p<0.01 and r = 0.357, p<0.01) which implies there is a statistical significant positive correlation between entrepreneurship education and entrepreneurial affinity in the case of both small scale live entrepreneurs and potential entrepreneurs of university level students. Peterman and Kennedy (2003) revealed that entrepreneurship courses to all students so as to improve their entrepreneurial intention. Souitaris, Zerbinati, and Al-Laham (2007) found that entrepreneurship education increases entrepreneurial intention. Fleming (1996) supported that entrepreneurship education creates and increases awareness as well as promotes self employment as a career choice of entrepreneurship. Volery and Mueller (2006) emphasized that the entrepreneurship education influences an individual's decision to become an entrepreneur .Entrepreneurship education has been also recognized by Kolvereid and Moen (1997) as a vital influence of students' career decisions. The family business can influence entrepreneurial intent (Ajzen and Fishbein, 1980) . The relationship between entrepreneurial affinity and family business background has been found in this study (r = 0.410, p<0.01) of small scale live entrepreneurs which implies there is a statistical significant positive correlation between entrepreneurship education and entrepreneurial affinity in the case of small scale live entrepreneurs. It is supported by Autio et al, (1997) and Kirkwood (2007) the family business background is acted as personal own experiences about entrepreneurship to advanced entrepreneurial preference. In this research, it is true for small scale live entrepreneurs But there is a negative correlation between a family business background and entrepreneurial affinity(r = -0.106, p>0.05) in the case potential entrepreneurs of university level students.
VII. CONCLUSIONS AND RECOMMENDATIONS
Entrepreneurs play a vital role for economic development of any country by their contributions. They introduce new ways of starting new business, can make change the market, bring new products for the society and create employment opportunity for the people of the country. The research findings suggest that there is statistical significant relationship between locus of control, risk taking propensity, need for achievement, proactive propensity, entrepreneurship education, family business background and entrepreneurial affinity of small scale live entrepreneurs and potential entrepreneurs of university level students . The study found that there are some characteristics which are positively correlated of entrepreneurship intention such as need for achievement, locus of control, risk-taking propensity, tolerance for uncertainty, and Type-A behavior (Furnham 1992) . A study suggested that the influence of locus of control is the potential ability to perceive opportunities on entrepreneurs (Brockhans and Horwitz 1986) . (Cromie, 1987) addressed several human attributes, such as desire for independence, internal locus of control are responsible of being entrepreneur.
Family business background was found to have a strong positive correlation to entrepreneurial affinity of small scale live entrepreneurs but negative relationship of potential entrepreneurs of university level students. Entrepreneurship education program was also found to be correlated with entrepreneurial affinity of small scale live entrepreneurs and potential entrepreneurs of university level students. Autio et al, (1997) investigated and found that the support from university environment affects the entrepreneurial confidence of university level students. Business education support necessary knowledge about entrepreneurship (Garavan & O'Cinneide, 1994) . A study pointed that entrepreneurship education, provides knowledge to enhance entrepreneurs (Galloway & Brown, 2002) . Therefore, it is recommended that government should more focus of entrepreneurship education for schools, college and university level students by expanding the practical aspects of the curricular relating to entrepreneurship education and they should be sponsored to attend workshops, seminars, conferences regarding entrepreneurship development.
People who want to run businesses need know their own strengths and weaknesses because entrepreneurship involves the ability, skills and talents.
After analyzing the data the study reached to the conclusion that family business background is the most important factor to pick up decision of entrepreneurial affinity to the small scale live entrepreneurs. The need for achievement is the highly influential factor of picking-up decision of potential entrepreneurs of university level students.
